Course List (2022-2023) of Department of Marketing and Tourism Management,
Master of Tourism Management, National Chiayi University

€ Educational Objectives:
1.To cultivate management professionals for the tourism and leisure industry.
2.To cultivate basic research talents in the tourism and leisure industry.

3.To cultivate outstanding talents with international vision.

@ Core Competencies:

1. Basic professional knowledge of tourism and leisure management.
2. Ability to think independently and innovatively.

3. Communication, leadership, and teamwork skills.

4. Foreign language skills and international perspective.

@ Core competency indicators:

1.1 Management capability of the tourism and leisure industry.
1.2. Basic research capability of the tourism and leisure industry.
2.1 Problem identification and solution capability.

2.2 Self-growth and innovation ability.

2.3 Professional ability of planning and presentation.

3.1 Team participation and cooperation ability.

3.2. Leadership, communication, and coordination skills.

4.1 Cultural learning ability.

4.2. Good international perspective.

© Course Structure:
The professional courses of the master class are divided into three major parts: (A) Management Professional Course;

(B) Tourism Professional Course; and (C) Leisure Professional Course.



First Academic Year

Core Course:

PEYHP LA Y | EHFEK FLHk

Chinese/English Course Name Semester| Hour Credit
BLE R FT 3 2 2 Research Methodology in Leisure, Tourism, and Hospitality | 3.0 3
Bk kA %4834 (1) Seminar in Leisure, Tourism, and Hospitality (1) 1 1.0 1
Bk R %4834 (1) Seminar in Leisure, Tourism, and Hospitality (IT) 2 1.0 1

Major Elective Course:

THR PR LA FH |ERrE A&

Chinese/English Course Name Semester| Hour | Credit
AT ¥ @ & 747731 Seminar in Community Empowerment and Marketing 1 3.0 3
% 7R p" M ? @ 7 Research on Recreation Resource Management 1 3.0 3
R i7 LT Psychology and Behavior Studies of Leisure and Tourism 1 3.0 3
Bk iR ¥ ¥ ¢ 72 Management in Tourism and Leisure 1 3.0 3
2 L AR 5 ¥ A% Research on Cultural and Creative Management 2 3.0 3
Lk (7487 7 Hospitality and Travel Marketing Research 2 3.0 3
BEE ¥ vk ¢ 1L Strategic Management in Tourism 2 3.0 3
Lk 12 i k77 7 Case Study in Tourism Management 2 3.0 3
AH L #2877 Sustainable Tourism Management 2 3.0 3

* The names of the elective courses may vary according to the development of science and technology and

the special focus industries.

Second Academic Year

Core Course:

PELPR B FU | BRPE| FA K

Chinese/English Course Name Semester| Hour | Credit
#~ %3873t (1) Seminar in Thesis (1) 1 2.0 2
#~ % 424731 (1) Seminar in Thesis (IT) 2 2.0 2




Second Academic Year

Major Elective Course:

PEYHP LA Y | EHFEK FLHk
Chinese/English Course Name Semester| Hour | Credit
R A ¥ B FEHF Development & Investment in the Leisure Industry 1 3.0 3
5 % & & 17 Multivariate Analysis 1 3.0 3
¥ 44 1 Qualitative Research 1 3.0 3
REZEIFRYR 1 3.0 3
Human Resource Management for Tourism, Leisure, and Hospitality Business
% sz 5 ¢ 72F 7 Research and Management in Hospitality 1 3.0 3
sz 25484 %7 7 Travel Tendency Research 2 3.0 3
Thesis:
PEHP L i |5k Frk
Chinese/English Course Name Semester| Hour | Credit
oL~ Thesis 1 0.0 3
L%~ Thesis 2 0.0 3

* The names of the elective courses may vary according to the development of science and technology and

the special focus industries.

©Master’s Degree Requirements of Graduation Credits:
Students are expected to graduate with at least 36 credits, including 9 credits of major requirements (core courses),

21 credits of major electives, and 6 credits of thesis.



